Policies and Procedures
U.S. and Canada



1.0 MISSION / VISION / VALUES

1.1 MISSION

SISEL™ International explores the true nature of health and wellness and provides alternative
nutritional, personal care and cosmetics products designed to help people live healthier lives.
We dedicate our unrelenting research into emerging life sciences to our customers who, through

our unique distribution model, bring our innovative products and our message to the world.

1.2 VISION

In the midst of skyrocketing chronic disease and obesity, as prescription drugs are more
frequently consumed than ever before in history, and while society embraces a health care
system that puts pharmaceutical profits first, SISEL embraces a future in nutrition and
medicine that puts the human body first. We envision a comprehensive reform of today’s
controlled, oppressive, outmoded health care system. We seek to promote the body’s natural
ability to sustain itself through proper nutrition, physical exercise and the elimination of toxic

ingredients.

1.3 VALUES

In pursuit of all of our stakeholders’ interests, we put all before self. We acknowledge and
appreciate the uniqueness of each and every individual team member and recognize their
contributions. We do not compromise moral or ethical principles — ever! We are committed
to understanding and satisfying the expectations of our customers, distributors and employees.
We support a culture that embraces change and encourages innovation. We say what we mean
and mean what we say. We honor our word and keep our commitments. We inform, enlighten,
uplift, elevate, motivate, excite and inspire the human spirit. We do not control, dictate,

demand, coerce, manipulate or demean.

2.0 INTRODUCTION

2.1 POLICIES AND COMPENSATION PROGRAM INCORPORATED INTO
DISTRIBUTOR AGREEMENT

These Policies and Procedures, in their present form and as amended at the sole discretion
of SISEL International, LLC and its affiliates (hereafter “SISEL” or the “Company”), are
incorporated into, and form an integral part of, the SISEL Distributor Agreement. Throughout
these Policies, when the term “Agreement” is used, it collectively refers to the SISEL Distributor
Application and Agreement, these Policies and Procedures, SISELs Dynamic Compensation
Program, and the SISEL Statement of Beneficial Interest Form (if applicable). These documents
are incorporated by reference into the SISEL Distributor Agreement (all in their current form
and as amended by SISEL). It is the responsibility of each Distributor to read, understand,

adhere to and ensure that he or she is aware of, and operating under, the most current version



of these Policies and Procedures. When sponsoring or enrolling a new Distributor, it is the
responsibility of the sponsoring Distributor to provide the most current version of these
Policies and Procedures and SISELs™ Dynamic Compensation Program to the applicant prior

to his or her execution of the Distributor Agreement.

2.2 PURPOSE OF POLICIES

SISEL is a direct sales company that markets products through Independent Distributors. It
is important to understand that your success and the success of your fellow Distributors is
dependent upon the integrity of the men and women who market our products. To clearly
define the relationship that exists between Distributors and SISEL, and to explicitly set a
standard for acceptable business conduct, SISEL has established the Agreement.

SISEL Distributors are required to comply with all of the Terms and Conditions set forth in
the Agreement which SISEL may amend at its sole discretion from time to time, as well as all
federal, state, provincial, territorial and local laws governing their SISEL business and their
conduct. Because you may be unfamiliar with many of these standards of practice, it is very
important that you read and abide by the Agreement. Please review the information in this
manual carefully. It explains and governs the relationship between you, as an independent
contractor, and the Company. If you have any questions regarding any policy or rule, do not

hesitate to seek an answer from anyone in your upline or SISEL.

2.3 CHANGES TO THE AGREEMENT

Because federal, state, provincial, territorial and local laws, as well as the business environment,
periodically change, SISEL reserves the right to amend the Agreement and its prices in its
sole and absolute discretion. By signing the Distributor Agreement, a Distributor agrees to
abide by all amendments or modifications that SISEL elects to make. Amendments shall be
effective upon notice to all Distributors that the Agreement has been modified. Notification
of amendments shall be published in official SISEL materials. The Company shall provide
or make available to all Distributors a complete copy of the amended provisions by one or
more of the following methods: (1) posting on the Company’s official website; (2) electronic
mail (e-mail); (3) fax-on-demand; (4) voice mail system broadcast; (5) inclusion in Company
periodicals; (6) inclusion in product orders or bonus checks; or (7) special mailings. The
continuation of a Distributor’s SISEL business or a Distributor’s acceptance of bonuses or

commissions constitutes acceptance of any and all amendments.



2.4 DELAYS

SISEL™ shall not be responsible for delays or failures in performance of its obligations when
performance is made commercially impracticable due to circumstances beyond its reasonable
control. This includes, without limitation, strikes, labor difficulties, riot, war, fire, death,

curtailment of a party’s source of supply, or government decrees or orders.

2.5 POLICIES AND PROVISIONS SEVERABLE

If any provision of the Agreement, in its current form or as may be amended, is found to be
invalid, or unenforceable for any reason, only the invalid portion(s) of the provision shall
be severed and the remaining terms and provisions shall remain in full force and effect and
shall be construed as if such invalid or unenforceable provision never comprised a part of the

Agreement.

2.6 WAIVER

The Company never gives up its right to insist on compliance with the Agreement and with
the applicable laws governing the conduct of a business. No failure of SISEL to exercise any
right or power under the Agreement or to insist upon strict compliance by a Distributor with
any obligation or provision of the Agreement, and no custom or practice of the parties at
variance with the terms of the Agreement, shall constitute a waiver of SISELs right to demand
exact compliance with the Agreement. Waiver by SISEL can be effected only in writing by an
authorized officer of the Company. SISELs waiver of any particular breach by a Distributor
shall not affect or impair SISELs rights with respect to any subsequent breach, nor shall it affect
in any way the rights or obligations of any other Distributor. Nor shall any delay or omission
by SISEL to exercise any right arising from a breach affect or impair SISELs rights as to that

or any subsequent breach.

The existence of any claim or cause of action of a Distributor against SISEL shall not constitute

a defense to SISELs enforcement of any term or provision of the Agreement.

3.0 BECOMING A DISTRIBUTOR

3.1 REQUIREMENTS TO BECOME A DISTRIBUTOR
To become a SISEL Distributor, each applicant must:

a) Be of the legal age of majority in his or her country, state, or province of residence;

b) Reside in the United States, U.S. Territories or an approved country in which SISEL
has established a legal presence and is fully operating as a direct sales company;

¢) Have a valid Social Security, Social Insurance, Federal Tax ID, Tax ID, or national
ID number;

d) Purchase a SISEL Distributor Kit (not applicable in North Dakota); and



¢) Submit a properly completed (originals only - no copies) and signed Distributor

Application and Agreement to SISEL™.

The Company reserves the right to reject any applications for a new Distributor or applications

for renewal.

3.2 NO PURCHASE REQUIRED

Other than the purchase of an at-cost Distributor Kit, no person is required to purchase SISEL
products, services or sales aids, or to pay any charge or fee to become a Distributor. In order
to familiarize new Distributors with SISEL products, sales techniques, sales aids and other
matters, the Company requires that new Distributors purchase a Distributor Kit (optional in
North Dakota). SISEL will repurchase resalable unused and unopened, Distributor Kits from
any Distributor who terminates his or her Distributor Agreement pursuant to the terms of

Section 8.2.

3.3 NEW DISTRIBUTOR ENROLLMENT

SISEL provides four convenient methods for new Distributors to enroll. An applicant may: a)
mail the Application and Agreement and Distributor Kit payment to SISELs corporate offices;
b) enroll online at SISELs website or at the personal SISEL website of his or her Sponsor; ¢)
submit the Application and Agreement by fax; or d) call the SISEL home office during regular
business hours to receive a temporary Distributorship Identification Number (“DIN”) and
temporary authorization for a new Distributor. (See the front of the Distributor Application

and Agreement for phone numbers and appropriate business hours.)

If the applicant enrolls by fax, he or she must fax both the front and back of the Application
and Agreement to SISEL at the fax number listed on the Application and Agreement. For fax

enrollments, payment for the Distributor Kit must be made by credit card.

If the applicant enrolls by telephone, he or she must be able to provide all necessary Distributor
Agreement information over the telephone and order a Distributor Kit using a valid credit card.
The new Distributor’s DIN and authorization will be valid for 30 days, pending acceptance of
the completed and signed original Distributor Application and Agreement by SISEL. Once
the original Distributor Application and Agreement is received at the SISEL Home Office,
the new Distributor Agreement will be extended to one full year from the date on which the
DIN was issued, and the Distributor will be mailed a confirmed, SISEL authorized ID card.
If the new Distributor Application and Agreement is not received within the temporary 30-
day time period, the temporary authorization shall expire, the DIN will be canceled, and the

Distributor Application and Agreement will be automatically terminated.

3.4 DISTRIBUTOR BENEFITS
Once a Distributor Application and Agreement has been accepted by SISEL, the benefits of
the Marketing and Compensation Plan and the Distributor Agreement are available to the new

Distributor. These benefits include the right to:



a) Retail SISEL™ products and profit from these sales;

b) Participate in SISELs™ 5-Star Global-Seamless Hybrid Compensation Program
(receive bonuses and commissions, if eligible);

¢) Sponsor other individuals as Preferred Customers or Distributors into the SISEL
business and thereby, build a marketing organization and progress through SISELs
5-Star Global-Seamless Hybrid Compensation Program;

d) Receive periodic SISEL literature and other SISEL communications;

e) DParticipate in SISEL-sponsored support, service, training, motivational and
recognition functions, upon payment of appropriate charges, if applicable; and

f) Participate in promotional and incentive contests and programs sponsored by SISEL

for its Distributors.

3.5 RENEWAL OF YOUR SISEL BUSINESS

The term of the Distributor Agreement is one year from the date of its acceptance by SISEL.
Distributors must renew their Distributor Agreement each year by paying an annual renewal
fee of $15 on or before the anniversary date of their Distributor Agreement. If the renewal
fee is not paid within 30 days after the expiration of the current term of the Distributor
Agreement, the Distributor Agreement will be canceled. Distributors may elect to utilize the
Automatic Renewal Program (“ARP”). Under the ARD, the renewal fee may be:

a) Deducted from the Distributor’s bonus check for the anniversary month of the
Distributor Agreement; or

b) Charged to the Distributor’s credit card or checking account.

To enroll in the Automatic Renewal Program, simply check the “YES” box under “Automatic

Renewal Program, on the Distributor Application.



4.0 OPERATING A SISEL™ BUSINESS

4.1 ADHERENCE TO SISEL'S 5-STAR COMPENSATION PROGRAM
Distributors must adhere to the terms of SISELs 5-Star Compensation Program as set forth
in official SISEL literature. Distributors shall not offer the SISEL opportunity through, or
in combination with, any other system, program, or method of marketing other than that
specifically set forth in official SISEL literature. Distributors shall not require or encourage
other current or prospective Preferred Customers or Distributors to participate in SISEL in
any manner that varies from the program as set forth in official SISEL literature. Distributors
shall not require or encourage other current or prospective Preferred Customers or Distributors
to execute any agreement or contract other than official SISEL agreements and contracts in
order to become a SISEL Distributor. Similarly, Distributors shall not require or encourage
other current or prospective Preferred Customers or Distributors to make any purchase from,
or payment to, any individual or other entity to participate in SISELs 5-Star Compensation
Program other than those purchases or payments identified as recommended or required in
official SISEL literature.

4.2 ADVERTISING

4.2.1 General

All Distributors shall safeguard and promote the good reputation of SISEL and its products. The
marketing and promotion of SISEL, the SISEL opportunity, SISELs Dynamic Compensation
Program and SISEL products shall be consistent with the public interest, and must avoid all

discourteous, deceptive, misleading, unethical or immoral conduct or practices.

To promote both the products and the tremendous opportunity SISEL offers, Distributors
must use the sales aids and support materials produced by SISEL. The rationale behind this
requirement is simple. SISEL has carefully designed its products, product labels, Marketing
and Compensation Plan, and promotional materials to ensure that each aspect of SISEL is
fair, truthful, substantiated, and complies with the vast and complex legal requirements of
federal and state provincial laws. If SISEL Distributors were allowed to develop their own
sales aids and promotional materials (which includes Internet advertising), notwithstanding
their integrity and good intentions, the likelihood that they would unintentionally violate any
number of statutes or regulations affecting a SISEL business is unacceptable. These violations,
although they may be relatively few in number, would jeopardize the SISEL opportunity for
all Distributors.

Accordingly, Distributors must not produce their own literature, advertisements, sales aids and

promotional materials, or Internet web pages.

4.2.2 Distributor Websites

If a Distributor desires to utilize an Internet web page to promote his or her business, he or
she may do so through the Company’s replicated website program only. This program permits
Distributors to advertise on the Internet and to choose from among a variety of home page

designs that can be personalized with the Distributor’s message and the Distributor’s contact








































































































